Hi-Q FOOD PRODUCTS
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The Hi-Q Food Products Company Limited was founded in 1986 with initial registered capital
of 13 million Baht. Qur corporate objective 15 to produce tigh quality canned food products for
consumers. Hi-0's first production facility s located in Bangbor, Samutprakarn province

During our earty days, we focused mainly on exporting to foreign countries. Through our commitments
in the research and development of pet food products with our foreign partners, we became the
supplier and producer for many internationally renowned pet food brands throughout the world

Hi-'s first big move to penetrate the local market came in 1990, when we were the first in
Thai market to introduce "easy open™ on our "HI-Q" product packages. "Hi-Q" was widely accepted
by Thai consumers and captured 15% market share in a relatively short period of time. Despite
the rapid success, the company was well aware that product differentiation was not enough to
maintain brand loyalty. This is why we continue to focus on quality improvement as well as R&D
to mantain consumer's confidence and brand loyalty.

in 1996, Hi-Q Food Products Co, Ltd. increased a registered capital to 70 Milhon Baht and
strategically acquired the legal rights to *Roza®, one of the mast popular brands in cooking sauce
industry. “Roza" gave our company a firm feothold in Thai cooking sauce market and later on bring
us 1o be a keader in both canned fish and cooking sauce markets. Our Company expanded further by
investing in 2 subsidiaries: Hi-0 Canning (Pattanee) Company Limited and Roza Agri-industrial
Company Limited

Hi-Q Canning (Pattanee) Company Limited was founded in 1996 with a registered capital
of 45 Million Baht and located in Pattanee province. Our primary objective was to increase production
capacity of canned seafood products to 100 tons per day. Pattanse was chosen for strategic reasons
For ane, it is Thailand's most abundant source of fish. By locating our production plant in Pattanee,
production expenses could be lowered significantly, giving us a competitive advantage in both local
and mternational markets

Roza Agr-Industnal Company Limited was founded in 1998 with a registered capital of 80 Mdlion Baht
and located in Mongkal province. The company produces tomato paste, one of the most important raw
materal used in ketchup and canned sardines. The company has a preduction capacity of 5,000 tons
por year. Hi-0)'s investment in Roza Agri-industrial Company Limited s a backward mtegraton strateagy,
which allows us to acquire fresh tomato sauce and send it dwectly to our production plant. Other benefits
include job opportunities and income disbursement to people living in rural areas of Thailand
Currently, Roza Agn-Industrial Company Limited is meeting both GMP and HACCP standards.

I 2001, Hi-Q Food Products Company Limited increased a regstered capstal 1o 130 Millon Bahi
A nevy production plant was built in Chachuengsao province, This new plant s the most technologically
advanced cooking ingredient production facility in Thailand, This @ part of an aggressive expansion
strateqy into cooking sauce market, which our company has tremendous sxperience and expertise in

Within the past 15 years, our company sales volume increased maore than 30 fold and our assets
grew mode than 73 fold, The tremendous growth and success are results of our company’s dedication
to continuous improvement and development of high quality products to achieve highest consumer’s
satisfaction
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Dedication in quality development
s the key to our success.

The Canned Food Products Industry grew tremendously and very rapidly, so did Hi-Q
Food Products Co,, Ltd. The company is fully dedicated to continuous quality improvements and
developrments in all products. Quality assurance and improvement has always been the driving
force behind all HI-Q's products since the beginning

Quality Assurance starts from careful selection of fresh raw matenals. Further quality controds
are taken dunng all production processes to ensure cleanliness, safety and acceptable product
standards. All production facilities are equipped with state-of-the-art machinery as well as highly
capable, wall-trained stafis

Quality Development achieves through continuous research and development 1o constantly
improve product guality as well as introduce new product(s) to meet the consumer’s changing needs

At Hi-Q Food Products Co.,Ltd., we believe that full dedication in every aspects of quality
development i crucial 1o the acceptance and loyalty of “HI-Q® and “Roza® amongst the consumers
Entering into the 215t century, we are fully committed to achieve 2 corporate objectives: first,
create new apportunities, more jobs and enhance living standard for all Thais. Second, achieve
highest customer satisfaction locally and internationally through new product developments
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